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Marketing Field Experience – MKTG 495
Course Outline

Instructor:

Sherry Liikala
Office: GBB 337
Phone: 243-6197
email: sherry.liikala@business.umt.edu

Office Hours:

By Appointment

Required Text:

Brand You, Liz Harris-Tuck, 2006, Pearson Prentice Hall, 5th ed.

Course Overview:
This course is designed to provide students with an opportunity to network with company
professionals and to prepare and position students for careers in business by constructing a
flexible career plan/blueprint. Students will have the unique opportunity to travel to various
companies in the Pacific Northwest gaining valuable insight, advice and guidance from
experienced top professionals within different industries.
University Student Code of Conduct:
All students must practice academic honesty. Academic misconduct is subject to an academic
penalty by the course instructor and/or disciplinary sanction by the University. This code of
conduct applies to students when they are involved in University activities off campus.
All students need to be familiar with the Student Conduct Code. The Code is available for
review on-line at http://www.umt.edu/SA/VPSA/index.cfm/page/1321
Grading Scale:
+ / - grading scale:

93 - 100 = A
90 - 92 = A87 - 89 = B+
83 - 86 = B
80 – 82 = B77 - 79 = C+
73 - 76 = C
70 – 72 = C60-69 = D
59 and below = F

Deliverables:
This course requires the following components:
Assignments (4):
Career Plan/Blueprint (1):
Attendance, Participation & Attitude Assessment:

40% (10% each)
30%
30%

I

Assignments
The homework assignments are designed to help students prepare for the road trip and as inputs
to the career plan that is due at the end of the session. A hard copy of each homework
assignment is due at the end of the class period indicated on the class schedule. Electronic
assignments will not be accepted nor will late work. No exceptions.
Career Plan/Blueprint
The career blueprint is a flexible plan that each student is required to prepare and turn in at the
end of the session and is worth 30% of the student’s total grade. The blueprint includes
information about the student (prospective employee) such as:
• Mission statement (personal and professional)
• Goals and objectives
• Value proposition
• Personal and Work Values (including attitude and aptitude and personal interests)
• SWOT analysis
• Resume and references
• Career/Company Interests (5)
• NAB for 3 positions
• Salary guide for 3 positions
• Resources
• Reports
o Expense report
o Trip report (daily journal with photo’s)
o Vehicle
This plan is, like any other plan, designed to be flexible so that students can update it to reflect
what is learned as they learn throughout their careers. The blueprint itself in intended to be used
as a selling tool for students as prospective employees.
Class Attendance, Participation and Attitude:
The classroom is a place for learning the material being taught. My responsibility is not only to
teach the material, but also to prepare you for the professional workplace. You should treat this
class like a job, where I am your boss. Students’ participation grade will take into consideration
attendance in class, the attitude exhibited in the classroom, toward the instructor and toward the
industry professionals during the fieldtrip. I expect that each student will exhibit an overall
positive attitude and an attitude of respect, interest and professionalism. Each student should be
prepared to expect as much or more of yourself as the instructor and the industry professionals
will expect of you.

Following is what I expect of each student:
• Come to each class.
o Make up work will not be allowed. Each class will be spent working on
various assignments and/or conducting research. I will not go over
material a second time outside of class because a student misses all or part
of a class – for any reason.
o Students will not try and manipulate the instructor, make excuses or ask
for any special consideration. I expect students to solve their own
problems
• Be prepared and ready to listen, contribute and work
• Treat the instructor, other students and all individuals we come in contact with,
with the highest amount of respect and professionalism
• Take the weeks in class leading up to and after with as much enthusiasm and
seriousness as the company visits
• Require and expect more of yourself – this is a unique, once in a lifetime
experience that most people would sacrifice a great deal to have. Each student’s
attitude should be consistent with the opportunity that is being afforded to them
and the level of effort that has gone into offering it to you.
• I expect students to refrain from drugs and alcohol while on this trip – at all times.
•

Students can expect me to:
• Come to each class prepared
o I will be prepared to teach in a manner that is passionate and enthusiastic
about teaching and towards students’ efforts to learn.
• I will treat students as equals, with respect and in a straightforward manner.
• Teach as much as students ask of me.
• Work hard to prepare students for a rewarding experience
• Be a cheerleader for students who meet or exceed my expectations
• Be available
• Students can expect me to grade and return deliverables at the beginning of the
next scheduled class.

____________________________________
Student

__________________________________
Instructor

CLASS SCHEDULE
Week
1:
May 22-24

Topics
• Class Introduction
 Review of expectations
 Overview of class and trip
• Values and culture
• Individual SWOT analysis
• Creating Mission Statements and
Value Propositions

2:
May 29-31

•
•

•

Industry and Company Research
Identifying Employment
Opportunities
 NAB
Business Conduct and Dining
Etiquette: how to present and
conduct yourself (spoken and
unspoken language)

Reading, Deliverables and Dates
Reading: Chapters 1-6
May 24th Deliverable 1:
>Identifying and correlating personal
and work values. Anticipate company
values.
>Draft list of questions to identify
corporate culture. (See Ch. 14)
>Conduct your own SWOT analysis.
>Draft a personal and professional
mission statement including goals and
objectives
Reading: Chapters 7-11
May 30th: Deliverable 2 - Draft a value
proposition
May 31st: Deliverable 3 - Industry/
Company Profiles

3:
June 3-8

Depart for PDX Sunday, June 3rd @
9am
June 4-6 in Portland
June 6 leave for Seattle
June 7 in Seattle
June 8 return to Missoula

Reading: Chapters 12-16
June 3rd (departure time): Deliverable
4 – Résumé’s and NAB Worksheets
for 3 job opportunities (include
postings)

4:
June 11-13

Monday/Tuesday: Debrief on company
visit and complete career plan
Wednesday: Wrap-up and grades

Career Plan due Tuesday, June 12

